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Innovate and Acquire New 
Customers Using mobile Apps

The Future of Business is “Mobile”

Presented by Lawrence Lartey



So, who is Lawrence Lartey?

Director and co-founder of Pure Online Genius Ltd (PureOnlineGenius.com) 

Director and co-founder of You Report Ltd (YouReportTV.com) 

Advisory Board member of BIZNELP (biznelp.com)

Prior to directorships I had a New Media career spanning eleven years 

Worked for various New Media organizations including: 

• Loot.com

• InfoSpace Inc

• Fish4 

• Deal Group Media 

• DoubleClick (Google)

Set up business four years ago – Pure Online Genius

Supporting the needs of SME’ s Online

Deliver the creativity, support, and direction for our clients to succeed on the Internet.



Our key objectives…what we will cover today

The Mobile Opportunity

The Innovation Process

How to “Applify” your Business…building your app
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How to generate revenue
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Distribution Channels…get reach for your app 



The Mobile Opportunity…what’s in it for you?

Growing Market…

� Low cost of entry 

� Increased engagement

�Always be with your customer
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�Always be with your customer

�Capture of data and statistics

� Future proofing



The Mobile Opportunity…Who uses mobile applications?

60% of iPhone 60% of iPhone 60% of iPhone 60% of iPhone 

users are 25users are 25users are 25users are 25----54545454
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The Mobile Opportunity…Who uses mobile applications?
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The Mobile Opportunity…How many applications downloaded?
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The Mobile Opportunity…How much do they spend?
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The Mobile Opportunity…device purchase intent
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The Innovation Process…An App that Works for My Business?
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APPLICATION DEFINITION…what’s in it for your customer?

Your App Should…

� Solve a “Sticky” problem

� Create your own niche

� Create a new market

Innovate…

� Apple wont approve SDK app 

that is similar to other apps

� Apple wont approve your app 
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� Create a new market
� Apple wont approve your app 

if its similar to other apps in store

� Apple wont approve your app 

if it doesn't have enough 

features



DESIGN RULES

Keep it simple…

� Design for Dummies

� No Guessing

� Pictures worth a thousand Words

Do one Thing Well…

� Less Touch = Clicks

� Fewer Screens = Page Load

� Fast Loading

Page � 12

� Pictures worth a thousand Words � Fast Loading

� Lower Latency



�Paper Prototype

�Online Prototype

� iPhone SDK Framworks

PROTOTYPES / MOCK-UPS…Three Major Types
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�Paper Prototype

PROTOTYPES / MOCK-UPS…Three Major Types
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Use Pen & Paper with Stencil Kit

PAPER PROTOTYPE…Stencil Kit & .PDF
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Click to visit UI Stencils



�Paper Prototype

�Online Prototypes

PROTOTYPES / MOCK-UPS…Three Major Types
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ONLINE PROTOTYPE…Web based pen & paper tools
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Click to visit iPhone Mock Up



ONLINE PROTOTYPE…DeskTop Mock Up Builder
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Click to visit Balsamiq



ONLINE PROTOTYPE…DeskTop Mock Up Builder (Full Colour)
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Click to visit GraffleTopia



�Paper Prototype

�Online Prototypes

�iPhone SDK Frameworks

PROTOTYPES / MOCK-UPS…Three Major Types
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Titanium

iPHONE SDK FRAMEWORKS…HTML, CSS, JavaScript

PhoneGap
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Click to visit Titanium Click to visit PhoneGap



Ansca Mobile

iPHONE SDK FRAMEWORKS…HTML, CSS, JavaScript
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Click to visit Corona



How to “Applify” Your Business…
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How to “Applify” Your Business…Best Practices for iPhone Development
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How to “Applify” Your Business…Best Practices for iPhone Development
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How to “Applify” Your Business…Best Practices for iPhone Development
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How to “Applify” Your Business…
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How to “Applify” Your Business…
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How to “Applify” Your Business…
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How to “Applify” Your Business…
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How to “Applify” Your Business…
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How to “Applify” Your Business…
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How to “Applify” Your Business…
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How to “Applify” Your Business…
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Distribution Channels…Get reach for your application
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Case StudyCase Study
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Application A.
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Application B.
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Application C.
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Which App is Best…& Why?
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www.pureonlinegenius.com/free_report.php


