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So, who is Lawrence Lartey?

Director and co-founder of Pure Online Genius Ltd ( )
Director and co-founder of You Report Ltd ( )
Advisory Board member of BIZNELP ( )

reportTV, (1B @ ATNELP

Your ¥ news is good news Help among professionals

Fur-e Onlra Haerius

Prior to directorships | had a New Media career spanning eleven years

Worked for various New Media organizations including:

| THE W AUARKETING ASSOCIATION

« Loot.com 2008 WEBAWARD |
 InfoSpace Inc
« Fish4

 Deal Group Media

* DoubleClick (Google)

Set up business four years ago — Pure Online Genius MRS TUESDAY
Supporting the needs of SME’ s Online
Deliver the creativity, support, and direction for our clients to succeed on the Internet.



Our key objectives...what we will cover today
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The Mobile Opportunity...what's in it for you?
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Growing Market...

= Low cost of entry

= Increased engagement

= Always be with your customer
= Capture of data and statistics

= Future proofing
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N
The Mobile Opportunity...Who uses mobile applications?

| What is your age?

78% of iPod touch
users are below
the age of 25

60% of iPhone
users are 25-54

% of respondents

100% -

M 55 or older

W 45-54

T e - . -
m25-34

m18-24

W 17 or younger

iPhone iPod touch Android webO5

Woeighted average age 23 35 36

OF &4
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N
The Mobile Opportunity...Who uses mobile applications?

What is your gender?
% of respondents
100% -+
80% -
60% - T
M Female
40% - m Male
20% -
0% - .
iPhone iPod touch Android webh0S
brd
KR -
Page = 6
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The Mobile Opportunity...How many applications downloaded?
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Average number of paid apps downloaded per month
by users who download 1 or more paid apps per month

5 —
4.6

4 -

2 ]

G ]

iPhone iPod touch Android web05
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|
The Mobile Opportunity...How much do they spend?

How many paid apps do you download in an average month?
In total, how much do you spend on paid apps in an average month?

Average amount spent on Average number of paid apps
paid apps per month by paid downloaded per month by

app purchasers paid app purchasers Average app purchase price
iPhone users 3.6 [I;/
\___
iPod touch users $11.39 4.6 L) $2.47
V
h
Android users $8.36 5.0 E/ $1.67
A
webOS users $9.55 25 LV}' $3.82
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The Mobile Opportunity...device purchase intent

Which of the following devices do you currently own or are you likely to
purchase within the next 6 months? (Please select all that apply)
% of smartphone respondents
40% -
24%
20% - M iPhone User
W Android User
[ webOS User
0% -
Amazon Kindle Apple iPad Apple iPod touch
Grd
Ea -
Page = 9
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The Innovation Process...An App that Works for My Business?2

lified Innovation Process

imp

3 Phasesofa S

Marketing

Implementation

Conception

i

P

+ Pevelopment/

* Prototype Dev,

ion

icat

/ Construction

\ | » Pilot Appl

T‘ t\TE sting

.

|

|

e

]

'
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APP”CAT'ON DEF' NlTION « « s What's in it for your customer?e

Your App Should...

= Solve a “Sticky” problem
= Create your own niche

= Create a new market
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Innovate...

= Apple wont approve SDK app
that is similar to other apps

= Apple wont approve your app
if its similar to other apps in store

= Apple wont approve your app
if it doesn't have enough
features
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DESIGN RULES

Keep it simple...

= Design for Dummies
= No Guessing

= Pictures worth a thousand Words
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Do one Thing Well...

= Less Touch = Clicks

= Fewer Screens = Page Load
= Fast Loading

= Lower Latency



P ROTOTYP ES / MOCK' U PS « o« o« INree Major Types

= Paper Prototype
= Online Prototype

= iPhone SDK Framworks

) ' PN
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P ROTOTYP ES / MOCK' U PS « o o« INree Major Types

=Paper Prototype

A e
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PAPER PROTOTYPE...stencilkit & pDF

Use Pen & Paper with Stencil Kit

Click to visit Ul Stencils
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P ROTOTYP ES / MOCK' U PS « o o« INree Major Types

= Paper Prototype

=Online Prototypes

) B @
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ON |.| N E PROTOTYPE. . s Web based pen & paper tools

UEIIZILE
R
i —

E:' Everyune o lmowss the LEL

E Can Maks Changes Thangas
== will b= symchrerized bve. Totest |
e, apan tha URL in e

differert browser vandows

= Couhle-c ick widgets to add or
' : Change e el |

e ) U

Click to visit iPhone Mock Up @
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ON |.| N E P ROTOTYPE. . s DeskTop Mock Up Builder

il ABZ 3G 03:51 PM

(anﬂ Screen Last Used 'D

Scobleizer. ..

Choose a Metwork. .. Search

Alice-09413358 3 rSemhubln Thems q i balsamig. .

v/ Balsamig SafeSearch Maoderate %

i = - timereilly: RT ...
Uititied Voice Search m ¥

Other

Voice Seorch onty werks in English, amd i timoreilly. . .

" o
) works best fro Morth Americon Englizh

(Ask to Join Metwork

Krewn petworks will be joined auramatically
If o known networks ore available, you will i g = * P
b asked before joining a mew network 1 Replies Mpssages Fovorftes  Search

1B e
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ONLINE PROTOTYPE.. .oeskrop Mock Up Builder (Full Colour)

il ATET =

Phota Albums Title

“Camera™ would like to use
your current location

- Don't Allow oK

" Start

Stop .

Cancel

Cupertino
© Photo Library 30) >
~ Glendale
Hawedt (10 ’ Los Angeles
Slovenia (10 > Palo Alto
San Diego

w Y
i‘ Graduation Day (1 ]

San Francisco
Santa Clara
Santa Monica

Sherman Oaks

Thousand Qaks

1B e
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P ROTOTYP ES / MOCK' U PS « o o« INree Major Types

= Paper Prototype

= Online Prototypes

1iPhone SDK Frameworks
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IPHONE SDK FRAMEWORKS.. .+, css, Javascript

Titanium

Thanks for choosing Titanium!

Your download should automatically begin in a
few seconds, but if not, -

Page = 21

o Latest News

PhoneGap
PhoneGap &3 »-

What is PhoneGap?

PhoneGap |s an open source development tool for building
fast, easy mobile apps with JavaScript.

If you're @ web developer who wants to build mobile
applications In HTML and JavaScript while still taking
advantage of the core features In the (Phone, Android and
Blackberry SDKs, PhoneGap Is for you.

For a quick introduction to PhoneGap, watch this threg-minute
video:

o Ko
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iPHON E SDK FRAMEWO RKS « « o HTML, CSS, JavaScript

Ansca Mobile

N Create native iPhone apps with ease.

“Corona makes iPhone application development a process that's more
approachable for designers and artists using talents we already have.”
joe DeSetto
co-founder, reallyMedia
author of The Business of Design

Sign Up

Fast. Versatile. Easy.

j' ; i r $ 9 9 Introductory pricsl

A e
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How to “Applify” Your Business...

APPLE DEVELOPER WEBSITE
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How to “Applify” Your Business...Best Practices for iPhone Development

Recommendations

 Set-up one global iPhone developer account for each brand that wishes to be independently branded
within the App Store. By default, the name of the developer of each application appears under the
application name within the iPhone App Store. So, if Sprite wishes to launch a “Sprite Shaker Game”
with the developer “Sprite”, then it will need it's own developer account which it can use to publish its
apps. Each developer account costs USD$99.

« We recommend that you nominate an internal mobile expert as the “team agent” (master user on the
new account). This ensures that mobile expert is the person responsible for authorization for
applications to go live.

 You can then allocate the team leaders for the different external development teams as “team
admins” who can request certificates and other management tasks, but not send applications live.

» To manage the publishing process, we recommend designing forms to go between the brand
manager, the developer and the internal mobile expert to facilitate the process of ‘signing’ the
application with the corporate account key, as well as forms to confirm fie countries and other
variables to be configured as part of the publishing process. This provides an audit trail and QA check

points as the application goes through the publishing process. 5th Finger can assist with the creation
of these internal forms if required.
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How to “Applify” Your Business...Best Practices for iPhone Development

Account Setu P o2 e e

1. Click on Apply Now on the following page: o
http://developer.apple.com/iPhone/program/ el
apply.html wuRL subject to change by Apple) :

" Sywly i ]
2. On the next page, click on Create an Apple e N
ID. -
(=]
3. Enroll as a “Company/Organization”
ol
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How to “Applify” Your Business...Best Practices for iPhone Development

Account Setup ..

3. Open a “Standard Account” if you want your B olcaciibyn

applications available on the App Store.

(The alternative is an Enterprise Account which is used to publish
apps to your employees but not the public).

4. Complete the form requesting company
information.

5. Have an authorized representative of the
company accept the Terms & Conditions.

6. Your application may take a few days to be
processed as it manually reviewed by Apple. &
You will receive an email when your
application is complete.
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How to “Applify” Your Business...

APPLE DEVELOPER WEBSITE

FEATURES OVERVIEW
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How to “Applify” Your Business...

'. iPhone Portal Overview

Wecme e he Phame Devioper Progem ot e The core functions available from the
u e iIPhone Developer Program portal include:
= o= B~ § e

AmnzancemanTy

Managing team members

WD s Lot s froe, St 34D m—— 2

Configuring development profiles

T Smmm | Adthoridng test handsels

i Setup new applications
Testing profiles

Preparing an application for distribution

n
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How to “Applify” Your Business...

Certificates

This section allows developers to request
certificates. A certificate is needed to ‘sign’
applications before they run.

Approval is done by Team Admins.
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How to “Applify” Your Business...

Page = 30

Test handsets

You can nominate up to a 100 handsets
which will be authorized by Apple to
download and run your application whilst in
development.

Note: Every iPhone/iTouch has a unique id
that needs to be entered.



How to “Applify” Your Business...

T ' Testing Profiles
oves s Used by Developers to load an application
— 7 — onto an authorized test handset.

o

¥ PrTami— P

Used by the development studio to
configure the device and application.

Allows code to be actually run on an
iPhone.
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How to “Applify” Your Business...

Page = 32

Prepare for Distribution

Requests to initiate distribution of an
application can only be made by the Team
Agent.

The Team Agent needs to prepare a request
then have developers rebuild the
application with the new provisioning
profile. The provisioning profile contains
the information about target countries for
distribution. (The App Store allows you to
publish your application in just certain
countries).

Application is now ready to submit to
Apple.

FPure Unine Gerus



How to “Applify” Your Business...

e = iTunes Connect
SRy Allows you to initiate distribution to the
A e g s application on the itunes store.

Here you set:

- Languages

- Name and description
- Screenshots

- Price

This triggers the Application approval
process.

It also allows you to report on downloads
and sales.

Page = 33 e o T T
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How to “Applify” Your Business...

e Application Approval
_. - S Your application can be approved within
WES ey just a few days, or as long as a few weeks.

It all depends on the influx of applications
to Apple for approval a that point in time.

We recommend allowing at least 4 weeks,
preferably more for your application to be
approved and appear in the iPhone App
Store.

The longest timeline we have heard is 2
months for approval.

ol
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Distribution Channels...Get reach for your application

Ele &« 2 os 88

1. Register

Fallow these theee ezsy steps fogut storbed with Ovi Sore

+ Uhoose Yaur Devirs

anNa=0io

-

% Android Marist

[rim ey mda rwrwn bat e, [LE 2T N
Al gl

P IR

e B
Femi -y
LT i

Lot oAl
-
[ S -

U ki i

Cormsem

....
R

——

Mol spoe that go furthas

|||||||||||

iPhone

v Nvaminad

Fugturan Witrg Phar

Your iPhone gets better
with every new app.

g isal ks fon iMone ane Hke notheeg you've ever see on
mntxibe phonae Explone some of gor favarite apps bere ani see
how they allow ilhone bo da even more

Apps for Everything .

Apps for
Cooks

Apps for
Keeping Current

Apps for

A Apy
PO ks 5 M DD T
kichan Andwine ol

Wi sl thr Taatiens g o

1715 i Mg fieas, 05 af pos Phone
il thra Pt tnel e b ety b wcplar el

Viww wll the feanres apes »

the Great Qutdoors

Lotk P Claik, Foaie gt [Pra e

Apps for
Music

gl
Fuatured &g

(18 ST S T T
wharear yau pa

\awr ull the Fesbuns spps B
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Application A.

il Carrier = 7:49 PM —

Find a Starbucks Refresh

—
-,
\

Starbucks Coffee
20620 , Cupertno . CA
Phone: (408) 8573-8358

Starbucks
20745 Stevens Creek Bivd , Cupertino , CA
Phona: {408) 725-2651

Starbucks Coffee: Hollenbeck Road

1677 Hollenback Ava , Sunnyvale , CA
Phone: (408) 733-5762

Starbucks Coffee
21000 , Cupenino , CA
Phona: (408) 517-0314
Starbucks Coffee
11111, Cuperting , CA
Phone: (408) BE3-1276

Starbucks Coffee: Locations
e e

Find a Starbucks Favorite
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il Carrier = 4:14 PM

Find a Starbucks Details

|'t Starbucks

Add 20745 Stevens Creek Blvd |
rees Cupertino , CA

! Call to: (408) 725-2651

Go to Web Page

, Show in Map

Find a Starbucks




Application B.

il OZ-UK = 5:15 PM = i 02-UK = 5:15 PM
e e
p Starbucks Coffee Co IEEil
e | p Starbucks Coffee Co
p Starbucks Coffee Com...
94-96 Briggate
p Starbucks Coffee Co ' .
1 " Y. Leeds LS1 6NP
p Starbucks Coffee Co
e . € (0113) 244 4360 |
p Starbucks Coffee Com...
R 4 Report Incorrect Data
p Starbucks Coffee Co
p Starbucks Coffee Com... [ )
PN AT FA g 5.2 miles away View on Map

L) B e
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()

Explore

(STARBUCKS)RED Whol...

Africa/Arabla

Arabian Mocha Sanani
Africa/Arabla

Bella Vista F.W. Tres Rio...

Latin Amaerica

- Brazil |panema Bourbon

i Latin America

Breakfast Blend

g Latin America

' . Caffé Verona®

Multi-Region Blends

_ Caffé Verona® Decaf

Page = 39

i iy
L= o
“Edngle ,

Size Customize

ooy

Grande Caramel Macchiato

Sandwiches & Panini  Food Detail

? Rosemary Ham &

" pars weLL with NUTRITION INFO

Calories

| Total Fat

Pure Uoimne Gerus



Which App is Best...& Why?

il 02-UK 5 5:15 PM =Kt
Map List
Find a Starbucks Refresh Go Grande
_ Listings ' Starbucks Coffee Co
Starbucks Coffee v
- E Howall 3
.1 20520 , Cuparting , CA | Seatsecar
Phone: (408) 873-8358 Dist: 0.7 mi p Starbucks Coffee Com... F
ol
o Starbucks : '
& . 20745 Stavens Creek Bivd , Cupertino , CA 1St & PlkE*SEEtﬂE
Phone: (408) 725-2651 Dist; 0,7 mi W p Starbucks Coffee Co @
= Starbucks Coffee: Hollenbeck Road
W . 1677 Hollenbeck Ave , Sunnyvale , CA
! Phane: (408) 733-5762 Dist: 0.8 mi NW p Starbucks Coffee Co
- Starbucks Coffee
Py 21900; Crparing, O p Starbucks Coffee Com...
Phona: (408) 517-0314 it 0.9 mi SW
- Starbucks Coffee
Py 11111, Cupertin . CA Starbucks Coffee Co
Phone: (408) B63-1276 Dist: 1.0 mi NE
Starbucks Coffee: Locations
p Starbucks Coffee Com...

Fure Unine Genus
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Get Your
FREE Website
Business Report!

And so much more.......

Site review presented by

[ Sita Copy Any Good? GOOD - But |
| “Y Unreadabla by Search Engines i
| ™ Do You Have Any Articles? NO \—{ 3/ The Wards You Use j

| ™8 s Your Copy Optimised? NO

have a total of 13 Pages indexed with the

Do You Have Broken lnks - YES - You
Wl engines and all of them have Errors

{ ™ s Your Meta Data Optimised? - NOJ-I

1 ™ Can The Search Engines See Your Sile? - ND '

{ ™ m 1 Optimising For The Right Keywerds? NO |

communications agency Londen” - RANKED BELOW 100 |-

{W’lﬂr& Do | Rank In Yahoo! - Keyword « "marketing

communications agency London” - RANKED BELOW 100

‘Where Do | Rank In M3 - Keyword -"marketing
communications agency London” - RAMKED BELOW 100

| __N ONE - Here you sheuld have links to Industry ssseclations i
# and groups - Such as DMA or CIM ate.

VO

o Is Your Site Usable? - NO - MODERN design - but site is relatively hard to Navigate -

2 Design Like? | Does Your Site Work In All
B —— ® Browsers? YES

{How Many Links Do They Have? - 658 |

| Pas - I TTTY
(| wwurbyron ok How Much Content Do Thay Have? - 134 |

[ {How O1d Are They? - MAY 2001 |

{ How Many Links Do They Have? - 3,348 |
Hew Much Centent Do They Have? - 1,870 |

Google Position 2 - Y |
i ubing:cok ) |

{How OId Are They? - DEC 2002 |

{How Many Links Do They Have? - 859 |

Google Position 3- !
“‘Eﬂ. e T e 3—\-“10-# Much Content Do They Have? - 180 |

{How Many Links Do You Have? - 13 |

{ How Old Are They? - April 2003

| Your Sita - ) |

ow Much Content Do You Have? -
{Haw Oiid Are You? - AGE NOT INDEXED |

(| & Forums - NO - Articles -NO |

Are You Interacting =i i
4 With Your Vistors? | |12 Blogs - NO

| [ Mewstetters - NO - Or - Sign up NOT VISIBLE |

Prepared by Lawrence Lartey // [Mrector (@@

www.pureonlinegenius.com/free_report.




