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In 2021, Brit Ponds needed advice on the 
development of a client case study for their 
marketing purposes – adding a story-telling element 
to promotional activities. 

The story of the build and the customer’s request 
was unique. With certain elements being inspired 
by the traditional Japanese garden design, the 
project required some research to develop a 
narrative into an effective marketing feature. 

Looking for expertise within the field, the company 
approached the University of Bedfordshire to get 
help exploring funding options for growth and 
professional academic guidance. 

Dr. Tim Jarvis, the University’s academic lecturer in Creative Writing, provided 
consultancy to develop the ‘Brit Ponds’ story’ and brought together the narrative of the 
build and a depiction of the design features, with researched elements looking at the 
history and significance of the Japanese garden design. 

This key element of the company‘s ongoing creative marketing campaign was developed 
with an aim of attracting new customers, as well as to highlight the company’s ethos and 
values.

Tim’s research and expertise enabled the organisation to develop the desired narrative of 
the symbolic client success story, documenting a very special ecosystem - a Japanese 
water garden that evokes the senses - now featuring on the company‘s website and 
helping to develop their customer journey.
 
In time, the effective marketing content, covering the client’s case study, will further 
enable the organisation to move forward with a transparent and expert-driven external 
impression by revealing a behind-the-scenes feature addition - allowing customers to get 
to know the brand’s personality, authenticity, as well as develop a long lasting 
relationship. 

Creating inspiration through 
storytelling 

“It was great working with the client. Their enthusiasm for the ponds they build, the engaging details 
of the particular project and of the Japanese elements in the design, allowed me to write something 
that hopefully has an emotional impact through storytelling.

For me, working on this project allowed me to explore how my storytelling skills could have a value 
outside my usual field. I learned a great deal, and it was really good for professional development“

Dr. Tim Jarvis, Lecturer in Creative Writing 

”We really enjoyed working with 
Dr. Jarvis on our creative writing 
project - focusing on the 
Japanese ecosystem water 
garden. The collaboration, put in 
place by the University of 
Bedfordshire, resulted in a 
wonderful piece of writing.

I am a firm believer in positive 
collaboration and in the current 
business economic climate it is 
refreshing to work on moving 
business forward, in conjunction 
with the academic world.”

Sarah Windley
Proprietor, Pond & Garden 
Water Features

Brit Ponds, owned by husband-and-wife team, Daniel and Sarah Windley, design and 
build green & sustainable ecosystem ponds and pond-less waterfalls, which are made 
with natural products - as found in ‘Mother Nature’. Brit Ponds promotes health benefits 
& wellbeing by bringing a natural water feature into the lives of their customers - adding 
ambience and beauty to their home, which they gravitate towards with their friends and 
family. 
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