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In 2021, Andrews UK Limited  wanted to get 
into the modern console market. 
Developing a new video game from scratch 
costs many hundreds of thousands of 
pounds, but there is a big market for 
smaller scale games on the Nintendo 
consoles. 

The company received a grant from the EU-funded Innovation 
Bridges project to purchase a new IP that will help the company 
increase revenue, market penetration, and hopefully maintain existing 
jobs and potentially create new ones.

The University of 
Bedfordshire has helped us 
with our continued digital 
market expansion, aiding us 
to not only safeguard 
existing jobs, but also look 
to the future of potential 
new job creation here at 
AUK.

Paul Andrews,  Managing 
Director, Andrews UK

Andrews UK Limited is one of the leading independent digital 
publishers and distributors in the UK, across books, games, audio and 
more - working with partners of all sizes across the globe – from 
individual authors to international publishers.

This project is part funded by the European Regional Development Fund

BRIDGES
INNOVATION

Professor Alexis Weedon, Director of Research Institute for Media Arts 
& Performance, conducted a thorough business and market review, 
making recommendations of suitable IP. 

She carried out further research into developing ecology of the digital 
book and mismatch of commercial data with sentiment data that will 
help the company identify the future trend before it hits the 
commercial income. Alexis also helped to design a job description and 
person specification for future recruitment in support of actioning the 
suggested solutions. 

IP development to encourage 
business growth

Therefore, the organisation needed to find a way to break into the 
market with a new range of games – ideally, using established 
gameplay and character designs, modernising them with new code 
and capabilities to suit the wireless control/ connectivity, and building 
a range of games from these.
 
Paul Andrews, Managing Director, contacted the University of 
Bedfordshire to explore the market potential of his business idea and 
find some suitable Intellectual Property (IP) to build on. 


