
Stop marketing. Start 
storytelling?

The Challenge

The Soluti on

The Outcome

Building a successful online store in today’s hyper-
competi ti ve e-commerce landscape requires more 
than an att racti ve website, a nice product display 
and easy checkout. The desire to connect with your 
customers takes on a new meaning when you close 
your shop doors and move to online sales due to a 
pandemic. When Covid-19 hit, the Presswells found 
themselves needing to identi fy new ways to connect 
with their customers and build online sales.

Through the EU-funded programme, Innovati on Bridges, Howorth’s worked with 
Dr Nicola Darwood, Senior Lecturer in English to draft  their story with a renewed 
customer focus, helping to marry the Howorth’s retail operati on with a sustainable 
online e-commerce business. Nicola wanted to gain understanding and insight 
into the history of this family-run business and translate this to a relatable and 
compelling human story, encouraging customers to engage with their story and 
40-year history, as well as their footwear. 

In order to improve the customer experience, Nicola not only gave recommendati ons 
on the company’s narrati ve, but also drew on the advice of an expert in Search 
Engine Opti misati on (SEO) to provide suggesti ons on the overall user experience.

The project developed consistent messaging across the website, allowing the 
Howorth’s team to reach, engage and retain target audiences. Going forward, it 
will also enable Howorth’s growth through their online sales, saving costs on their 
marketi ng eff orts.

Howorth’s ethics & 
high standards should 
lead to good sales and 
our work together will 
help to improve their 
e-commerce website 
ensuring that their 
customers, now and in 
the future, know that 
they are buying from a 
reputable company who 
believe that customer 
satisfaction is of the 
utmost importance.

Dr Nicola Darwood, 
University of Bedfordshire

Howorth’s Shoes is a Bedford based quality footwear and leather goods retailer. 
The fascinati ng family connecti on with the business goes back to 1946 when Liz 
Presswell’s father, joined the established business at the end of Second World War. 
The Howorth’s team pride themselves on their ethical approach to customer care 
and  high quality footwear, alongside more than forty-years of experience in the 
trade. Today, Howarth’s Shoes maintains that traditi on of excellence under the 
directi on of Liz, Graeme and their son Luke where they sell from not only their 
bricks and mortar shop but also their online platf orm.

Howarth’s sell comfort & peace of mind. Redesigning the message, 
retelling the story has helped us reiterate our customer centred 
focus.

Graeme Presswell, Owner, Howorth’s Shoes 
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